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プレゼンター
プレゼンテーションのノート
BOPとは、世界人口を所得ピラミッドを構成するいくつかの層に分け、
その底辺にいる人々のことを指す。世界人口の約7割に相当する約40億人。市場規模は5兆ドル。
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プレゼンター
プレゼンテーションのノート
CSR最前線！！
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プレゼンター
プレゼンテーションのノート
企業の社会面・本業に関する活動は、最終的にBOP事業に行き着く！？
この概念のもとBOPを推進する企業、グラミンダノン、P&G、セメックス、マーズ、住友化学がある。
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PRME 3@ Global Forum
Rio de Janeiro

Opening Session (SE1)

3 Global Forum for
Responsible Management Education

14:00 — 14:30
14 June 2012
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The Rio Declaration on the Contribution of Higher Education Institutions
and Management Schools to

The Future We Want: A Roadmap for Management Education to 2020

» The Challenges We Face

» For more than 100 years, management education has sought to support
organizational leaders with the insight and know how to create wealth through
helping people improve their quality of life.

But in the twenty years since Rio 1992, there is now substantial agreement
that we need a paradigm shift in the core assumptions and practices at the heart
of how we organize the economy and do business to ensure that quality of life is
improved for all, and especially for those currently suffering from poverty,
corruption and systematic human rights abuses, at the same time as respecting
planetary boundaries. We need to find ways of helping people improve their
quality of life that are both more inclusive and socially just, and simultaneously
protect and enhance the biosphere on which we depend by stewarding our
natural resource base, ecosystems, and climate. We need to determine what this
means for our societies, and understand what kind of leaders we need to make
this transformation happen. And we need to do so urgently.

(http://www.unprme.org/global-forum/resource—documents—and—deliverables.php)
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ANNOUNCEMENT

3RD PRME ASIA FORUM
WILL BE HELD
DECEMBER 8@an~9un. 2012

KEIO UNIVERSITY, TOKYO JAPAN

GLOBAL SECURITY RESEARCH INSTITUTE
KEIQ-UN PRME PROJECT

PLEASE MARK ON YOUR CALENDER!
CONTACT: MITSUHIRO UMEZU umezu@fbe.keio.ac.jp
httpyiwwwl.gsec. keio.ac jp/english.php
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